
Worksheet to Describe “Buy Local” Campaign Efforts 
 
 

1. Please provide a definition of “local” for purposes of your municipality’s “buy local” 
campaign. 

The Town of Fairfield, through its Office of Community & Economic 
Development, launched a Buy Local campaign in November of 
2018.  “Local” is focused on businesses within Fairfield that are 
locally-owned; where decision-making authority is vested in local 
ownership and in which the business has a limited number of 
outlets and geographic range.  The work is coordinated with the 
Fairfield Chamber of Commerce and a small steering committee of 
local business leaders that meet periodically to review and refine 
the campaign. 

2. Please describe any particular populations your campaign may have targeted. 
 

The campaign is targeted to assist our independently owned and operated small businesses, 
particularly those engaged in retail sales. 
 
3. Please describe key elements of your “buy local” campaign, 

which may include a campaign name, logo, slogan, tagline, 
website or social media platforms. 
 

The campaign is called Fairfield Buy Local, which was launched in 
November 2018.  The campaign logo and examples of marketing 
materials are appended to this worksheet. 

 
4. Please describe where in your campaign materials your campaign 

describes why buying local is important to the community. 
 

The importance of buying local is emphasized in both digital and print 
marketing materials, examples of which are appended to this 
worksheet. 

 
5. If you created any local retail inventories, please describe how they were disseminated. 

 
A list of local shopping, dining and service retail options is displayed on the Town’s lifestyle 
and tourism website: Experience Fairfield.  Users can refine their search based on 
neighborhood and the type of business.  Local businesses participating in our Fairfield Love 
Local Community eGift Card Program are featured. 

 
6. Please list below any campaign-sponsored events or public meetings where the campaign 

was highlighted and discussed and the dates that they were held. 

https://www.experiencefairfieldct.org/


 
The Town holds a number of retail-oriented events throughout the year in support of its buy 
local campaign.  These events include Shop & Stroll into Spring (April), the Annual Sidewalk 
Sale & Street Fair (July), Fairfield Restaurant Week (mid-October), Small Business Saturday 
(November), and the Holiday Stroll (December).   
 
The Town partnered with the Fairfield Chamber of Commerce to launch in October 2020 the 
Fairfield Love Local eGift Card program.  Customers can purchase and use a digital e-gift card 
at more than 70 participating Fairfield businesses, keeping dollars local.  The Town has used 
the Fairfield Love Local e-gift card as prizes for various retail and community events 
throughout this past year.  To date, over $70K in gift cards have been purchased by the 
Fairfield community. 
 
Due to the pandemic, the Town had to alter its 
schedule in 2020-21 and make other 
accommodations to support its buy local 
campaign.  In lieu of its traditional Shop & 
Stroll into Spring event, the Town sponsored a 
virtual shopping event in May.  Likewise, 
instead of holding our popular Fairfield 
Restaurant Week in mid-October, the Town 
sponsored Fairfield Eats, a special promotion 
to support and celebrate local restaurants. 
 

 
  
 
In February of this year, the Town conducted a Love Local 
Bingo featuring 45 local businesses on two game boards.  
Patrons were encouraged to play bingo by visiting and 
making a purchase at participating stores for a chance to 
win great prizes donated by the Town and participating 
businesses. 
 

 
 

   
7. Please describe any other outreach efforts or additional information about your “buy 

local” campaign that you wish to share. 
 
Outreach is on-going and includes digital and print marketing materials, paid advertising, 
press releases, social media, newsletters and events throughout the year as detailed above. 
The Town works closely with the Fairfield Chamber of Commerce to promote the buy local 
campaign. 


